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Females and GENDER

The average visitor Is female

PROFILEN 18-34-Year-Olds = im==

Most Active s 2a3

18-34 I 102

Social Networkers o

65+ I o1

Females make up the majority of visitors to soclal networks and blogs,
and people aged 18-34 have the highest concentration of visitors among

all age groups. Amerlcans aged 35-49 are also avid visitors: 4 percent RACE/ETHNICITY
more ltkely than average tovisit social networks and blogs than they do She Is likely Asian or Pacific Islander
any other site and 27 percent of these sites’ audience. HISPANIC I 100
WHITE I 101

Who Is the average visitor to soclal networks and blogs? >> AFRICAN AMERICAN [N o4
Unique Audience Composition Index, Home and Workoﬁwq 2011) ASIAN/

paciFic isLanoer [ 103
Read as: During May 2011, U.S. Internet users aged 18-34 were 8 AMERICAN INDIAN/ [

102

percent more likely than average to visit Soclal Networks and Blogs ALASKA NATIVE

OTHER [ 101

LOCATION
She likely lives In New England
NEW ENGLAND I 102 EDUCATION
MIDDLE ATLANTIC -91: She has obtained a Bachelor's degree
1
el CRAMMAR SCHOOL oy o0 HOUSEHOLD
£AST SOUTH CENTRAL I 101 OR LESS
EAST NORTH CENTRAL [N 100 HIGH SCHOOL GRADUATE I 2° T R T s
WEST NORTH CENTRAL - 100 SOME COLLEGE _ 103 than $50,000 per year
MOUNTAIN I 55 ASSOCIATE DEGREE [N 101 UNDER 550K [ 102
pACIFIC I 100 BACHELOR'S DEGREE NI 105 S50K - 575K [ oo

POST GRADUATE DECREE N 105 575K+ [ o=
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CHECKLIST

Namn

Koparroll
Profilbeskrivning

Egenskaper (alder, erfarenhet, skolning, personlighet, tittel,
bransch, féretag, omsattning, personal)

Ansvarsomraden
"0mma punkter”
Vad motiverar?

Hur argumenterar kunden?

* * x

* *
g *

* 4 *
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Rutt-

planering

SKEDENA | KOPPROCESSEN

Kanner till jIntresserad Utvarderar Motivering 0 Rekom-

mendation

*
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Resepro-

gram

VAD VILL KUNDEN VETA?
I e e e N
till mendation

Vad vill
personen veta?

Vilka fragor
staller hon?

Huvudbudskap
och produkt-
egenskaper

| vilken form vill
hon ha
informationen?

Vilka kanaler

* * %
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EXEMPEL PA KAMPANJER | DE
OLIKA FASERNA

Kanner till jIntresserad Utvarderar Motivering Rekom-
mendation

Kop guide & instruktioner || Skolningsmaterial

Kampanijer, bloggar, kdpt och fortjanad Produktlanseringar + erbjudanden
media
Kundforfragningar
Valkomstkampanj
Guider och e-bocker mm Guider och e-bocker mm Guider och e-bocker mm

Sociala medier

European Union
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PERSONLIG KONTAKT

Bedom i vilket skede du tar personlig kontakt till en potentiell kund

- Forfragningar bor ju alltid skotas!
- Racker det med ett nedladdad dokument? 10 besok pa hemsidan?

| vissa branscher kan personlig kontakt vara den enda vagen, speciellt
B2B, men om kunden aldrig hort talas om dig?
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CONTENT MARKETING MIX
Opportunities

Suspects Leads

Goal: Brand awareness Goal: Product knowledge

&‘\ARS

Social

Website/
Online

PURCHASE INTENT —— High
Y,

o
d

YRKESHOGSKULAN//\W\WW. par m/content-marketing/content-marketing-mix/, 15.8.2012, hamtad 1
N_QﬁA SODERTORNS HOGSKOLA | STOCKHOLM
Abo Akademi

Goal: Closed Deal

DRIVHUSET
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http://www.pardot.com/content-marketing/content-marketing-mix/

MARKKINOINTIVIESTINNAN
VUOSIKALENTERI, YLEISTASO

Yleistiedotus
asiakkaille

Yritysasiakkaat
tilaisuudet

Segmentoitu
yritysmarkkinointi

Call center +
myynnin
operaatiot

Kuluttajat

Laskutiedote
kuluttajat

PR-toiminnat

Johdon
kirjeet

Pitka
lounas

Pien-
yrityksille Tuote

Soitot Soitot

Tuplalaaja-
254 kaista

—
Kevat

25.1 kampanjat

[
Johdon-
haastattelut

Tulos-
viestinta

Tuote-
viestinta

Tuote

Soitot Soitot

| o

oplIll-

VOD ouhe
]

Kesa Kesa
kampanjat kampanjat

ICT trendi-
viesinta

Tuote

Soitot Soitot S

Vahti tms

-
Syys
kampanjat

Tuote-
viestinta

Pitka
joululounas

Joulu-

Tuote tervehdys

oitot

e

Joulu- Joulu-

myynti myynti
[ F "

Joulu-
kampanjat
[
Tuote-
viestinta




MATARE

Kanner till jIntresserad Utvarderar Motivering Kop Rekom-
mendation

Klickningar Offerter Kop / offert
Laddade dokument —
Forfrégnlngar AterkOmmaﬂde kOp, IOJalltet
-> var noga med definition pa en "varm och kundiénsamhet,
kund” rekommendationer
Web analytics

* * x
*
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*
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